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DETAILED ACTION 
Response to Arguments 

Applicant's arguments filed 6/7/07 have been fully considered but they are not 
persuasive. 

(a) Applicant argues "Although Zigmond discloses that geographic information is used 
to select an advertisement to be displayed to a viewer, Zigmond is silent with respect to 
how the geographic information is specifically used. In particular, Zigmond does not 
disclose or suggest that the advertising area information, which is carried on the 
broadcast wave, is compared with the geographic information stored in storage device 
82 to select advertising information that is output in response to the judgement that the 
video and audio which are currently being output are a commercial" on page 5, 4th 
paragraph, of the Remarks filed 6/7/07. 

Firstly, applicant is arguing the claim on a piecemeal basis. Thibadeau was 
brought in to teach that the advertising area information which is carried on a broadcast 
wave is compared with the geographic information stored at the receiver, in order to 
select geographically targeted advertisements. Zigmond was brought in to teach 
outputting a targeted commercial when the video and audio which are currently being 
outputted are a commercial. 

Secondly, contrary to applicant's arguments, Zigmond certainly suggests the 
advertising area information which is carried on the broadcast wave is compared with 
the geographic information stored at the receiver to select advertising. Referring to col. 
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10, lines 47-58, Zigmond teaches viewer demographic data (i.e. city, neighborhood, or 
the street address of the household) is stored at the receiver. Referring to col. 1 1 , lines 
30-53, Zigmond teaches ad selection criteria which is predefined by the headend, 
includes advertisement parameters associated with particular advertisements. The 
advertisement parameters include codes that identify the subject matter of the 
advertisement, or other mechanisms for characterizing the advertisement so that the 
advertisement may be displayed to an appropriate segment of the viewing 
population. 



Claim Rejections - 35 USC § 103 

1. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

2. Claims 1-5 and 11-25 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Thibadeau (5565909) in view of Zigmond (6698020). 

As for claim 1, Thibadeau discloses a digital broadcasting receiving device with 
an advertising information outputting function, comprising: 

a receiver for receiving a digital broadcasting wave - col. 7, lines 35-51 , col. 5, 
lines 28-40; 



Application/Control Number: 09/988,336 Page 4 

Art Unit: 2623 

video/audio output means (television) for outputting at least one of video and 
audio (The television outputs the TV program on the display screen); 

means (data processor) for taking out advertising information and advertising 
area information which are carried on the digital broadcasting wave - col. 1 1 , lines 32- 
47, col. 20, lines 55-60, col. 8, lines 8-12; 

means (either user or gps) for outputting information related to the current 
position - (The user could manually enter in location data, or the location data could be 
received by. use of a dynamic GPS; col. 20, lines 29-67); 

selection means (processor) for selecting the advertising information by the 
contrast between the information related to the current position and the advertising area 
information - col. 20, lines 55-60, col. 1 1 , lines 32-47, col. 1 3, lines 49-53, col. 1 0, lines 
30-35; and 

a controller, (component within receiver) for feeding the selected advertising 
information to said video/audio output means at predetermined timing - (The 
advertisements are stored for later retrieval - col. 14, lines 43-53). 

However, Thibadeau fails to disclose in the digital broadcasting receiving device 
with an advertising information outputting function, a digital broadcasting receiving 
device with an advertising information outputting function, comprising 

judgment means forjudging whether or not video and audio which are being 
currently outputted are a commercial (CM) appended to a program, 

wherein said controller feeds to said video/audio output means the advertising 
information selected by the contrast between the information related to the current 
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position and the advertising area information in response to said judgment means 
judging that the video and audio which are currently being outputted are a commercial. 

In an analogous art, Zigmond teaches determining whether a commercial is 
appended to a program by detecting a triggering event (black screen). When it is 
determined that a commercial is indeed appended to a program, the video switch 68 
replaces the commercial with a selected commercial (col. 8, lines 30-65). The 
commercial selected is selected based on the geographical location of the subscriber 
(col. 14, lines 48-54). Referring to col. 10, lines 47-58, Zigmond teaches viewer 
demographic data (i.e. city, neighborhood, or the street address of the household) is 
stored at the receiver. Referring to col. 1 1 , lines 30-53, Zigmond teaches ad selection 
criteria which is predefined by the headend, includes advertisement parameters 
associated with particular advertisements. The advertisement parameters include 
codes that identify the subject matter of the advertisement, or other mechanisms for 
characterizing the advertisement so that the advertisement may be displayed to an 
appropriate segment of the viewing population. 

It would have been obvious to one of ordinary skill in the art at the time of 
applicant's invention to modify Thibadeau's invention to include the above mentioned 
limitation, as taught by Zigmond, in order to efficiently target desired viewers of 
particular advertisements. 

As for claim 2, Thibadeau discloses a digital broadcasting receiving device with 
an advertising information outputting function, comprising: 
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a first receiver (STB) for receiving a digital broadcasting wave - col. 7, lines 35- 
51, col. 5, lines 28-40; 

video/audio output means for outputting at least one of video and audio; 

means for taking out advertising information and advertising area information 
which are carried on the digital broadcasting wave - col. 1 1 , lines 32-47, col. 20, lines 
55-60, col. 8, lines 8-12; 

a second receiver (data processor associated with the set-top unit) for receiving 
a transmission wave on which information required to specify the current position is 
carried - col. 10, lines 25-28, col. 20, lines 29-67, col. 9, lines 30-37; 

means for outputting information related to the current position on the basis of 
the information carried on said transmission wave - (The user could manually enter in 
location data, or the location data could be received by use of a dynamic GPS; col. 20, 
lines 29-67); 

selection means for selecting the advertising information by the contrast between 
the information related to the current position and the advertising area information - col. 
20, lines 55-60, col. 11, lines 32-47, col. 13, lines 49-53, col. 10, lines 30-35; and 

a controller (component in STB that does the processing) for feeding the selected 
advertising information to said video/audio output means at predetermined timing - (The 
advertising information is stored for later retrieval - col. 14, lines 43-53). 

However, Thibadeau fails to disclose in the digital broadcasting receiving device 
with an advertising information outputting function, a digital broadcasting receiving 
device with an advertising information outputting function, comprising 
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judgment means forjudging whether or not video and audio which are being 
currently outputted are a commercial (CM) appended to a program, 

wherein said controller, feeds to said video/audio output means the advertising 
information selected by the contrast between the information related to the current 
position and the advertising area information in response to said judgment means 
judging that the video and audio which are currently being outputted are a commercial. 

In an analogous art, Zigmond teaches determining whether a commercial is 
appended to a program by detecting a triggering event (black screen). When it is 
determined that a commercial is indeed appended to a program, the video switch 68 
replaces the commercial with a selected commercial (col. 8, lines 30-65). The 
commercial selected is selected based on the geographical location of the subscriber 
(col. 14, lines 48-54). Referring to col. 10, lines 47-58, Zigmond teaches viewer 
demographic data (i.e. city, neighborhood, or the street address of the household) is 
stored at the receiver. Referring to col. 1 1 , lines 30-53, Zigmond teaches ad selection 
criteria which is predefined by the headend, includes advertisement parameters 
associated with particular advertisements. The advertisement parameters include 
codes that identify the subject matter of the advertisement, or other mechanisms for 
characterizing the advertisement so that the advertisement may be displayed to an 
appropriate segment of the viewing population. 

It would have been obvious to one of ordinary skill in the art at the time of 
applicant's invention to modify Thibadeau's invention to include the above mentioned 
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limitation, as taught by Zigmond, in order to efficiently target desired viewers of 
particular advertisements. 

As for claims 3 and 4, Thibadeau and Zigmond disclose the claimed limitations. 
In particular, Thibadeau discloses in the digital broadcasting receiving device with an 
advertising information outputting function, a digital broadcasting receiving device with 
an advertising information outputting function, comprising: 

a memory storing the advertising information and the advertising area 
information which are taken out of the digital broadcasting wave - col. 13, lines 34-50, 
col. 14, lines 17-21, lines 28-31, lines 43-45, lines 52, col. 4, lines 51-54; 

said selection means being constructed such that the advertising information 
stored in said memory can be selected by the contrast between the information related 
to the current position and the advertising area information - col. 20, lines 55-60, col. 
1 1 , lines 32-47, col. 1 3, lines 49-53, col. 1 0, lines 30-35; 

Claim 5 contains the limitations of claims 1 and 3, and is analyzed as previously 
discussed with respect to that claim. 

As for claims 11-15, Thibadeau and Zigmond disclose the claimed limitations. In 
particular, Zigmond teaches the user is presented with advertisement to select from for 
display to the user (col. 9,. lines 29-38). 
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As for claims 16-20, Thibadeau and Zigmond disclose the claimed limitations, in 
particular, Zigmond teaches at an appropriate time specified by encoded data, the 
advertisement insertion device interrupts the display of the video programming feed. - 
col. 7, lines 25-30 

As for claims 21-25, Thibadeau and Zigmond disclose the claimed limitations. In 
particular, Zigmond discloses wherein two or more advertisements (menu; displays that 
advertising information exists) are displayed to the user from which the user selects one 
advertisement using the remote control (selection means) to be displayed on the 
television (video/output means) - col. 16, line 65 - col. 17, line 10. 

Conclusion 

THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1.136(a) will be calculated from the mailing date of 
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the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the mailing date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Sumaiya A. Chowdhury whose telephone number is 
(571 ) 272-8567. The examiner can normally be reached on Mon-Fri, 9-5:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John Miller-can be reached on (571) 272-7353. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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